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The Markets Code:
Decoded

Events. Emotions. Opportunity
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*Trading carries risk
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The Markets
Speak a Language.

Markets are not random. They follow a code.
A code that is written by events, interpreted
by emotions, and acted upon as opportunities.

If you can read that code, you stop reacting
to the market and start anticipating it.
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What Are I\/Iarkets?)

Not Just Numbers.
Human Behavior at Scale. '
X

Il

Every trade you see is not just a transaction; it’s an *' !-
opinion, a belief, a reaction to something happening ] : .
in the world. * . *T! +

R

When we say “the market moved,” what we really -
mean is that people moved together in response to
events and emotions.
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Things to Consider Before Trading)

Start with Yourself:
Risk. Goals. Discipline.

Before you decode the market, you have to decode yourself.
Ask yourself:

v What is my risk appetite? Am | comfortable with sharp
swings, or do | prefer stability?

v What are my goals? Quick profits, or long-term wealth?

v Do | have the discipline to act logically when the market
Is testing my patience?

www.landmarkmarkets.com



Risk Appetite Shapes Opportunity)

Small Risk = Small Moves.
Big Risk = Big Swings.

Risk appetite is like your financial personality. Some
traders can sleep peacefully holding a volatile asset.
Others panic at a two percent dip.

Here’s the secret: neither is right or wrong. But your
strategy must match your appetite.

www.landmarkmarkets.com
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How Events Shape I\/Iarkets)

® ®
Rates. News. Policy. Sentiment.
Events are the spark that ignite market movements.
Take central bank interest rate decisions. | = —— J.._i :

v When the Fed cuts rates, borrowing becomes
cheaper, businesses expand, and money flows oy
faster. Investors feel confident, and markets | o
usually rally. ;i' A

v When rates go up, borrowing tightens, liquidity i e
slows, and markets pull back. Vo o a-h"}hli]

www.landmarkmarkets.com



LANDMARK

MARKETS

Emotions Behind the I\/Iovements)

Fear. Greed. Excitement. Doubt.

Markets don’t run on logic alone. They run on fear
and greed. Think of it this way:

v A small piece of bad news can cause massive
selling if it triggers fear.

v A modest announcement can spark a rally if it
fuels excitement.

www.landmarkmarkets.com
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Case Study — Apple Example)

Apple Launch = Excitement = Price Surge

4 4

Every iPhone launch is more than a product

announcement, it’s a global cultural event. The result? A surge in Apple’s

stock price around product
Billions watch, millions discuss, and the cycles, driven not just by
anticipation alone moves the stock. Investors numbers , but by excitement
start projecting higher sales, stronger and sentiment.

earnings, and rising market share.
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Case Study - Gold Example)

Crisis = Fear = Gold Rises

o

Now let’s look at gold- the opposite of During the 2008 financial crisis,

Apple. Gold doesn’t rise on excitement. gold jumped more than 25% in a
year.

It rises on fear.

In 2020, at the height of the
pandemic, gold hit record highs
above $2,000 an ounce.

When there is a crisis, investors run
toward safety.

www.landmarkmarkets.com




Major Market I\/Iovements)

Events » Emotions » Actions » Pric

Every major market move follows a simple cycle

v Event happens — central bank move, product launch, crisis
v Emotions trigger — fear, excitement, greed, doubt.

v Investors act — buying or selling decisions

v Prices move — sometimes small ripples, sometimes tidal waves

www.landmarkmarkets.com
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Opportunity in the Noise) ( ;

Accounts 0
o LANDMARK
Every Price Tells a Story
Total Balance
$25,732.38
® 2545
o O
Tra @ oy
i Withdraw Tran:,:fe,-
Markets are noisy. Every second, prices tick up S
and down. SNP500. 61y 0.7
°1771.28 - 61782 54 93.31
But hidden inside that noise are opportunities. . @“fni.?“.’_"jf‘;" vy
. XRPUSD se/10 75
Sometimes the opportunity is in excitement, LI = — ~N

like Apple product cycles.
The trader’s job is not to fight the

noise, but to listen carefully to

Sometimes it’s in fear, like gold in a crisis.
the story it’s telling.

www.landmarkmarkets.com



LANDMARK

MARKETS

Recap

One Place for 5

@ Markets reflect human behavior
@ Risk appetite defines opportunity
@ Events trigger emotions

® Emotions drive actions

@ Apple = excitement, Gold = fear

www.landmarkmarkets.com



Events.
Emotions.
Opportunity

So here’s the code, decoded.

Markets are not random. They are
stories written by events, shaped
by emotions, and turned into

opportunities by traders who pay

attention.
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Accounts

K

Account #2757308

Total Balance

$25,732.38

® +254%
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equip you to decode that story,
and act on it with confidence.

www.landmarkmarkets.com
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61771.28 = 61782.54

ITFES Ay s ATCEE

XRPUSD Sell0.70
1.09943 = 1,.09990
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At Landmark Markets, we provide
the access, tools, and insights to

93.31

14.54

-50.01

-30.21
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Thank You
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TRADE GLOBAL TRADE LANDMARK

www.landmarkmarkets.com

Disclaimer: Trading financial instruments carries risk and may not be suitable for all investors. Landmark Markets is registered by the Financial Services Authority of Saint Vincent and the Grenadines
(FSA). Services may be restricted in certain jurisdictions. This content is for informational purposes only and does not constitute investment advice. For full T&C, visit landmarkmarkets.com.



